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Abstract
The tourism industry has become significantly important sector in economic cooperation between the countries in the Greater 
Mekong Sub-region (GMS). A focus on the development of young people as a major force in the development of sustainable 
tourism would be developed to benefit the economic, social, cultural and environmental needs continuing development together 
with the GMS countries by creating a network for knowledge sharing. First, the study of attitude of the local youth towards 
sustainable tourism in the GMS at Nakhon Phanom and Khammouan was revealed that the group of youth had been developed 
by plans of participating in five aspects of the development of sustainable tourism: the problem searching, the planning, the 
operation, the benefit and the evaluation. Secondly, the results from this study were taken and integrating into the project of 
creating a sustainable tourism industry in the GMS network of youth in Nakhon Phanom and Laos PDR. The purpose of this 
qualitative study was to investigate how to build a network of youth in order to increase their awareness of sustainable tourism in 
the GMS by using the action research with the application of A-I-C for participatory planning as a tool. Thirdly, this study also 
analyzes and synthesizes the results of the previous quantitative study along with findings from interview, group discussion and 
direct observation from qualitative study for searching a guideline of sustainable tourism by youth. The results from a model of 
the guideline in sustainable tourism by youth using the English letters form “TEAM” showed that participants have exchanged 
the knowledge and the operational experience from the sustainable tourism community which guided them to understand 
problems of tourism in the community. Participants have also participated in tourism plans, implemented in the sustainable 
tourism, received mutual benefits and evaluations in order to develop the community together effectively.
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1. Introduction
Development of human resources, which is “a social capital”, plays an important role as a labor force for the 
development of income, which is “an economic capital” of each country. In particular, the development of “Youth” 
is a major force in the development of any country. Moreover, the development strategy for the countries in the 
Greater Mekong Sub-region (GMS) was featured heavily on the tourism industry, which is the fastest growing 
industry in the world and also the highest mutual benefit for each country as well. The tourism and service industry 
is an important sector in economic cooperation which generates enormous value income to the GMS countries in 
each year. Although, the tourism and service industry will be good for the economy, however, due to tourism 
development, the cooperation of the local community is required in order to achieve tourism sustainable 
development. There are numerous studies that demonstrate the attitude of local people towards tourism development. 
However, limited research had discussed the attitudes and perceptions of the youth in the development of local 
sustainable tourism. Also, limited study was shown the importance of developing a network of youth as the key to 
sustainable tourism development. Hence, there are a few questions, how attitudes and perceptions of the youth play 
as an important key in the development of sustainable tourism? Also, how to create a network of youth in order to 
increase their awareness of sustainable tourism? Therefore, this paper contains three major objectives. First is to 
study attitudes and perceptions of the local youth towards sustainable tourism development in the Greater Mekong 
Sub-region. Second is to investigate how to build a network of youth in order to increase their awareness of 
sustainable tourism development in the GMS by using the action research with the application of A-I-C approach for 
participatory planning as a tool. Third is to searching a guideline of sustainable tourism model for building the 
network of youth.
2. Literature Review 
x The important of attitude and perception of locals youth in sustainable tourism development
Sustainable development is a major conceptual framework for local community development. Also, general 
definition of sustainable development that is widely used for tourism-based communities in which policies and 
actions attempt to balance social, economic and environmental costs and benefits (Hall & Lew in Ahmad et al., 
2015: 118)
In the context of this study, statistical definitions of youth, such as that of the World Tourism Organization 
generally include young people aged between 15 and 29 years (WTO, 1991), although the study of youth outbound 
travel of the Germans, the British & the French on 2002 used ‘15-25 years’ as the average age (UNWTO, 2002),
while other studies adopt an upper age limit of 26 (Horak & Webber in Novelli, 2005). The study of locals’ attitudes 
and perceptions –young people were included in the context of locals– toward tourism greatly contributes to 
maximize the positive impacts of tourism and minimize its negative impacts (Williams & Lawson, 2001). Locals’ 
attitudes towards tourism change over different tourism development stages. Changes in character of interaction 
between locals and tourist depend on the numbers of latter; when tourism activities led to high volume mass 
tourism, effects might finally reach a level that would disturb local community residents (Doxey, 1976). Greiner 
(2010) considers that while economic benefits, including increased business activity and employment, arise from the 
development of tourism in remote areas, there can be social and environmental costs. It is thus remarkable to appeal 
to young people in order to make them participants in all the stages of the tourism development of the area. When 
young locals trust and are committed to a place, they may form such strong connections with it that it becomes 
reflective of their self-concept (Kemp, Childers, & Williams, 2012). Young locals need to find graceful the place 
they live, whether this is a city, a town or a neighborhood. Young locals are an important target group, they are the 
‘insiders’ to whom the place intends to promote its attractive and variant elements that connect and bring them 
together; hence, policy makers in charge of regional tourism development and marketers who initiate marketing 
strategies must take into consideration that the youths of a region are a productive target market that they need to 
approach and attract attention (Cassel, 2008).
Economic contribution from tourism has been treated as an important benefit of the industry offering another 
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way for the community to positively react to the development of the tourism industry since there is incentive of 
basic tourism infrastructure, tourism supply industries, and job creation and business opportunities (Katsoni, 2011).
Moreover, researchers reported that among the factors influencing the positive attitude of the community towards 
tourism is education (Haralambopoulos & Pizam, 1996). When tourism develops, the accessibility of an area is 
improved and development projects are promoted which benefit the local community (Smith, 2004). Alternately, 
environmental sustainability is connected with the capability of increasing the economic value of the natural and 
cultural heritage by adopting a tourism proposal that does not damage this same heritage (Bitsani & Kavoura, 2014).
x The role of networks for sustainable tourism development 
Researchers have applied the terms ‘network’, ‘networking’ and ‘clusters’ to describe intangible linkages social 
structure and cooperation between entities, such as individuals, government organizations, non-government 
organizations (NGOs) and businesses  (Tolkach & King, 2014). The encouragement of sustainable tourism in the 
region not only to outsiders such as tourists, but rather to locals –the youths of the region– themselves who need to 
see the attractiveness of the region; then, they may realize that the tourism development can take place in a 
sustainable way and be part of it (Cassel, 2008). Local youths are also stakeholders of a region; their primary work 
is many times associated with tourism (Bitsani & Kavoura, 2014). Especially in the current condition of economic 
recession and high unemployment, the possibility of the contribution of entrepreneurship to the reinforcement of 
employment renders it as an important parameter of economic policy. The creation of new jobs and the 
reinforcement of employment of groups of the population, which are mostly affected (youth, women, people with 
special needs) may attract their positive contribution. This is where the role of networks can play a significant role 
(Bitsani & Kavoura, 2014). By creating networks where local youths cooperate together for the personal but also for 
the common interest, emotional attachment and relationship maintenance is increased (Lee, Lee, Taylor & Lee, 
2011). However, social network theory mentions that the attributes of individuals are less important than their 
relationships with other actors within the network (Bitsani & Kavoura, 2014).
x The A-I-C approach for participating in sustainable tourism development
The concept of A-I-C –Appreciation, Influence and Control– is a self-organizing process and an approach to 
collective planning and action that recognizes the complexity of communities and importance of power 
relationships. The A-I-C is a philosophy and a process that was translated into a model for organizing development 
work in the late 1970's and early 1980's (MacNeil, 2010). The A-I-C is described simply as a workshop based 
process where diverse stakeholders are enabled to appreciate (A) each other's views by listening, influence (I) 
feelings, values and ideas through dialogue, and control (C) by taking responsibility for and committing to action 
(World Bank, 1997). The A-I-C is one model of self-organization that looks at communities as open systems and 
also seeks to optimize this creative tension. The main concern of the A-I-C is the process of how "purposeful 
systems" (i.e. groups, villages, teams, communities, nations) self-organize themselves. The A-I-C philosophy 
maintains that power relationships are central to this process of self-organization (MacNeil, 2010).
“Participation” is possibly the most commonly mentioned term in the field of international development which 
frequently applies in sustainable tourism development today. It has become an abstract concept, a mode of 
operation, an obvious output of projects, and, to some extent, an ideology. (Midgley, 1986). By the early 1980's 
participation was already recognized as the issue most written about in the field of rural development (Chaufan in 
MacNeil, 2010). A recent formulation from the World Bank states that participation is a process through which 
stakeholders influence and share control over development initiatives and the decisions and resources which affect 
them (World Bank 1997). Sustainable development, in this case, sustainable tourism development cannot take place 
through force or order, but it will naturally happen when all participants equally and democratically participate and 
share their ideas, visions, and responsibilities to steer and implement their community development (Sopchokchai, 
1996). Therefore, it is important to find an effective approach to provide opportunity for local youth to participate 
efficiently and democratically. The A-I-C approach, which is a participatory planning tool, is experimented at the 
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local community level to understand and find way to achieve this goal to stimulate local youth's participation in 
sustainable tourism development.
3. Methodology
3.1. Research Goal
There are 2 subprojects in this study, subproject 1 is a research project “The study of attitude of the local youth 
towards sustainable tourism development in the Greater Mekong Sub–region Case Study: Nakhon Phanom, 
Thailand and Khammouan, Laos PDR.”. The research aims to 1) study attitude of the local youth towards 
sustainable tourism development in the Greater Mekong Sub-region in Nakhon Phanom and Khammouan 2) study 
environment both inside and outside as well as a SWOT analysis. Subproject 2 is an outreach project for building 
the network of youth in the Greater Mekong Sub-region Case Study: Nakhon Phanom, Thailand and Khammouan, 
Laos PDR. (Knowledge Sharing Activities) aims to build a network of youth about sustainable tourism development 
in the GMS.
3.2. Sample and Data Collection
The study in subproject 1 is divided into two parts.  Part 1 is a quantitive study using questionnaires. The 
targeted samples were a population of students and youths in Nakhon Phanom, Thailand and Khammouan, Laos 
PDR., age between 15 – 29 years old. The formula of Yamane was used to calculate the sample size (Yamane, 
1973). The sample was gathered from Nakhon Phanom Province and Khammouan District and 400 respondents 
filled it. Two hundred samples in each area were both residents and tourists (each divided into 100 examples). Data 
gathering technique for the research took place with a questionnaire (February – September 2013). The 
questionnaire is consisted of two units. The first unit had questions related to demographic and socio-economic 
characteristics of the population of Nakhon Phanom and Khammouan (sex, age, marital status, educational status, 
professional activity, monthly family income, reasons and duration of stay in the area etc), while the second unit part 
included questions related to the attitudes of the locals youth towards tourism and its influences in the area. The 
second unit was divided into five part which included questions about 1) tourism resources in each area 2) strengths, 
weaknesses, opportunities, and threats towards sustainable tourism development 3) vision for sustainable tourism 
development 4) participation in sustainable tourism development and 5) role of government and private sectors in 
developing sustainable tourism. The completed questionnaires (362 samples) were analyzed using descriptive 
analysis. Data obtained from those 362 questionnaires were analyzed through the SPSS statistical packet program. 
Part 2 of subproject 1 is a qualitative study using action research with the application of A-I-C for participatory 
planning as a tool of this study. The principle in this part were local community-level workshop and a training of a 
trainer for A-I-C and sustainable tourism development. Seven of university students in tourism program, three 
specialists and one researcher took part in the four-day training of trainers. The A-I-C approach workshop lasted 2 
days which process was subsequently compiled and published as a handbook for community development workers
(Sopchokchai, 1994). Workshops were held in 2 regions, Nakhon Phanom, Thailand and Khammouan, Laos PDR. 
Each workshop had 40 participants, consisting of youths both men and women ages between 15 – 29 years old. The 
participants represented significant stakeholder groups in the community, such as youth associations, community 
leaders, tourism professionals and students. Four or five facilitators conducted each workshop, while one researcher 
observed, gather data, and evaluated outcomes.
Finally, the results of subproject 1 –quantitative study and action research– were integrated with subproject 2 
which was the outreach project for building the network of youth (Knowledge Sharing Activities). The outreach 
project was held in 2 local schools, one at Nakhon Phanom, Thailand and another one at Khammouan, Laos PDR.
This study analyzes and synthesizes the results of the quantitative study in part 1 and part 2 of subproject 1 along 
with the results from interview, group discussion and direct observation in subproject 2 for searching a guideline of 
sustainable tourism development by local youths.  
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3.3. Analyses and Results
In regard to the sample’s profile, the majority of the sample was women (59.66%). The age of the respondents 
was between 15 – 29 years old with the majority of the sample to be between the ages of 15 – 18 years old 
(51.93%). The biggest percentage of the sample was married (67.40%). In relation to the educational level of the 
sample, the biggest percentage was high school graduates (40.33%). The profession of the sample was mainly 
students (51.93%). The majority of the respondents had a monthly income less than 5,000 baht per month (41.44%). 
The local youths expressed the point of view for the influences of tourism resources in sectors such as nature, 
history, culture, folk wisdom and service. Tourism resources have highly contributed to sustainable tourism 
development (Table 1).
Table 1. Local youths’ attitudes toward tourism resources
Variable Average S.d Deviation
Natural Resource 3.78 .829
Historical Resource 3.63 .727
Cultural Resource
Folk Wisdom Resource
Service Resource
3.54
3.36
4.01
.804
.839
.825
The local youths of Nakhon Phanom and Khammouan, consider that the service resource has contributed to a 
relatively high degree to the offer of tourist information centre and standard accommodation (average=4.01). 
Furthermore, natural resource such as forests, rivers, caves and waterfalls has created a high impact level for tourism 
in Nakhon Phanom and Khammouan (average=3.78). In addition, local youth respondents believe that historical 
resources –historic buildings, e.g. temples, stupas and the Third Thai–Lao Friendship Bridge– have positively 
contributed to sustainable tourism development in the area (average=3.63). In regard to the variable of cultural 
resource, such as Phra That Phanom worship ceremony and Lao New Year festival it is found that, according to the 
local youths of the sample, the level of the tourism resource has influenced them to a big degree (average=3.54). 
According to the sample of the local youths, it is found that the folk wisdom resources such as joining activities with 
local people as participants and as observers has influenced them to a moderate degree (average=3.36). 
According to the SWOT analysis which has been done by the local public sector, the local youths expressed the 
point of view for the influences of the strength, the weakness, the opportunity and the threat. The attitude of local 
youths toward the SWOT analysis has positive influenced in sustainable tourism development except the threat 
(Table 2).
Table 2. Local youths’ attitudes toward SWOT analysis in sustainable tourism development
Variable Average S.d Deviation
Strength 4.11 .851
Weakness 3.56 1.12
Opportunity
Threat
4.04
3.44
.832
1.16
The local youths of Nakhon Phanom and Khammouan, consider that, overall, the SWOT analysis has contributed 
to a high degree to the sustainable tourism development. The strength such as the outstanding variety of cultures, 
traditions, the local identity tribes and remarkable scenery have effectively influenced attitude of young people 
regarding sustainable tourism development  in the area of Nakhon Phanom and khammouan (average=4.11). The 
opportunity (e.g. government policies about trade liberalization which will be delegated this area to a gateway to 
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ASEAN and China, also a center of tourism and aviation in ASEAN, and inbound tourists admire to travel in the 
GMS) also has contributed to a high degree (average=4.04) to the sustainable tourism development. Furthermore, 
local youths agree that the weakness –there is a lacked of investment in tourism by private sector, lack of 
information for tourists, and most of the area is landlocked– has influenced them to a big degree (average=3.56). In 
regard to the threat, such as the pestilence having been plague, the political instability in Thailand and the policies, 
laws and regulations that is not conducive to invest in tourism, according to the youths of the sample, the level of the 
sustainable tourism development has not influenced them to a high degree (average=3.44).
With regard to the local youth respondents’ attitude toward the vision of sustainable tourism development which 
has been done by the local public sector, there are 4 visions have created a major impact for their attitudes (Table 3).
Table 3. Local youths’ attitudes toward the vision of sustainable tourism development
Variable Average S.d Deviation
Vision 1 3.68 .939
Vision 2 3.95 .888
Vision 3
Vision 4
Others
3.91
4.00
1.02
.858
.887
1.01
Vision 4, which is Nakhon Phanom and Khammouan will developed tourism as a sustainable industry, to raise 
awareness of the conservation resources of natural, historical, cultural, folk wisdom and service, has created a high 
impact level (average=4.00) for sustainable tourism development in the opinion of youths in both areas. While, 
vision 2 –Nakhon Phanom and Khammouan will developed tourism as a sustainable tourism to stimulate and 
strengthen the communities' economy– and vision 3 –Nakhon Phanom and Khammouan will developed tourism as a 
sustainable industry to strengthen the principles of the sufficiency economy so that communities can become self-
sustaining, have also influenced the youths to a high degree which averages are 3.95 and 3.91 respectively. In 
addition, the local youths of Nakhon Phanom and Khammouan, consider that vision 1 (Nakhon Phanom and 
Khammouan will developed tourism as a sustainable industry to be the center of religious and culture tourism  with 
global standards) has contributed to a relatively high degree to the attitude towards the vision of sustainable tourism 
development (average=3.68).
The local youths of Nakhon Phanom and Khammouan expressed the opinion for the influences of the 
participation in sustainable tourism development in sectors such as problem searching, planning, operation, benefit 
and evaluation. The benefit aspect has greatly contributed to the sustainable tourism development (Table 4).
Table 4. Local youths’ attitudes toward the participant in sustainable tourism development
Variable Average S.d Deviation
Problem searching 3.65 .981
Planning 3.66 .925
Operation 
Benefit 
Evaluation 
3.65
4.03
3.75
.994
.916
.832
In accordance with the analysis of participation in sustainable tourism development of youths in Nakhon Phanom 
and Khammouan, the results showed that the benefit aspect has the most significant factor for youths’ attitudes 
toward the participant in sustainable tourism development (average=4.03). While, the problem searching aspect, 
such as the participating in the stage of identifying the problems and needs of  communities about sustainable 
tourism development, the participating in the stage of analyzing the causes of the problems and needs of the 
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communities about the sustainable tourism development and the participating in the stage of choosing the problems 
and needs of the communities about the sustainable tourism development, the level of the participant in sustainable 
tourism development has influenced the youths a high degree (average=3.65).   
Regarding the analysis of the youths’ attitudes toward the role of public and private sector in sustainable tourism 
development, the results showed that the government and business sectors have a magnificent impact factor for their 
attitudes (Table 5).
Table 5. Local youths’ attitudes toward the role of public and private sector in sustainable tourism development
Variable Average S.d Deviation
Public Sector 4.07 .992
Private Sector 3.93 .977
According to the analysis of the role of public and private sector in the development of sustainable tourism, the 
results showed that the government should play a role as the policies planner, including infrastructure investments 
and the private sector should be responsible for the preservation of natural resources, cultures, traditions and 
community life, coupled with the establishment of SME about tourism in the community.
Part 2 of subproject 1 is a qualitative study using action research with the application of the A-I-C for 
participatory planning as a tool of this study. In this study, statistical definitions of youth, that of the World Tourism 
Organization generally include young people aged between 15 and 29 years (WTO, 1991), were using as a reference 
age. Implementing this action research, the project refined the approach for the Thai and Lao sustainable tourism 
development contexts, expanded sample size to 80 local youths and covering 2 regions to test whether the tool can 
be implemented in different environments and culture. Basically, the approach used for sustainable tourism 
development planning forums is a planning process that combines the best of several brainstorming techniques, 
together with the A-I-C technique. 
Based on the A-I-C concept that recognizes the power relations among youths in the community, the workshop, 
using this approach, encouraged every participant to become the center of a power field built around his/her interest 
in sustainable tourism development. Each local youth was then interactively involved in the situation and developed 
a personal responsibility for his/her relationships in sustainable tourism development to the whole community 
(appreciation mode), to the others (influence mode) and to the self (control mode).
A two-day workshop consisted of five sessions: opening, appreciation, influence, control, and concluding 
sessions. The opening session was designed to guide local youths into the A-I-C workshop; walk rally and games 
were used to break the ice and to reduce the gap between the local youths, especially between Thai and Lao and 
between leaders and participants.
Appreciation session (A) included two sub-sessions: 1) analysis of the community reality in tourism by sharing 
ideas and discussing the community's situations, success stories, problems, and development opportunities and 2) 
conception of an ideal community for the future. In both sessions, the drawing technique was used because it helped 
to stimulate some participants to discuss their ideas. Also, combining drawing and group discussion techniques 
served to control other participants who tend to overwhelm discussions and helped to formulate sustainable tourism 
development goals.
Influence session (I) served to identify the best sustainable tourism development activities or projects to achieve 
the ideal development state which has agreed upon the appreciation session. Local youths were asked to define 
rationales and consequences from each sustainable tourism development activity and then set their own development 
priorities.
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Control session (C) served to transform sustainable tourism development needs and ideas into actions. Local 
youths defined their own action plan by identifying key participants for controlling projects, planning activities, 
defining resources, and setting time-frames. Keenness to implement sustainable tourism development activities were 
strongly developed during this session.
The concluding session was added to get the local youths' agreement and commitment to implement their 
development activities. The session showed the result that the group of local youths had been developed according 
to the activities plan of participating in the development of sustainable tourism in five aspects: the problem 
searching, the planning, the operation, the benefit and the evaluation. Furthermore, this session discussed and 
selected youth representatives to attend the subproject 2 –outreach project–.
Finally, the results of the quantitative study and action research were integrated with the outreach project for 
building the network of young people. The outreach project was held in 2 local schools, one at Nakhon Phanom, 
Thailand and another one at Khammouan, Laos PDR. This study analyzes and synthesizes the results of the 
quantitative study both in part 1 and part 2 along with the results from interview, group discussion and direct 
observation in subproject 2 for searching a guideline of sustainable tourism development by local youths. 
During the outreach project, the participants had shared and learned knowledge and operational experience from 
the sustainable tourism development community. They learned to understood the problems of tourism in the 
community, participated in tourism planning in the community, implemented in sustainable tourism in the 
community, received mutual benefit and evaluation  in order to develop the community together. Moreover, from 
brainstorming and group discussion techniques, a model of the guideline in sustainable tourism development by 
youth the English letters form “T-E-A-M” which each letter stand for T = Team, E = Exchange, A = Action and M = 
Management manpower.
Team (T) means teamwork; a process of creating a model of participation and shared consciousness. By this 
process, Young people should have the ice break activities to achieve the purpose of being the team. The teamwork 
will help reduce conflicts and results in fast work.
Exchange (E) means exchanging knowledge; a process of creating a community development together. By this 
process, Young people will determine the activities or methods which create an opportunity to have a forum to 
exchange experience as well as offering information to generate a better understanding of the problems, limitations, 
potential and needs of youth in sustainable tourism development. The youths can brainstorm ideas for the analysis of 
tourism issues in the community, develop alternatives for using in troubleshooting in tourism development, and 
create a decision making process together. The plan is to have the facility to operate, date of execution, how to 
proceed, responsible for budget and operations consistent with the urgency and feasibility for the implementation of 
sustainable tourism development goals.
Action (A) means action in operating; a process of practicing among young people with the implementation of 
sustainable tourism development to achieve the objectives.
 
Management manpower (M) means managing manpower; a process of guidelines and supervision. When 
understanding the problems of tourism in local community, the participants took part in planning and operation in 
sustainable tourism development together in order to achieve mutual benefit. Finally, there must be evaluated 
process for managing the human resources effectively and efficiently.
The guidelines model for sustainable tourism development by local youths has shown in Fig. 1.
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Fig. 1. Guidelines model for sustainable tourism development by local youths
4. Conclusion
In conclusion, this paper examined the attitude of local youths toward sustainable tourism development via the 
creation of youth network in the area of the GMS. According to the analysis of local youths’ attitudes toward 
tourism resources in Nakhon Phanom Province and Khammouan District, the results showed that 1) highlights of 
natural resources were forests, rivers, caves and waterfalls 2) interesting tourism resources about historic site, 
antiquities and architecture were temples, stupas and the Third Thai–Lao Friendship Bridge 3) attractive tourism 
resources about cultures, traditions, lifestyles and festivals were Phra That Phanom worship ceremony and Lao New 
Year festival 4) fascinating tourism resources about folk wisdoms and locals activities were the joining activities 
with local people as participants and as observers 5) important tourism resources about service were information 
services and tourism center. In accordance with the SWOT analysis, the results showed that the strength of Nakhon 
Phanom Province and Khammouan District which should develop together were the outstanding variety of cultures, 
traditions, the local identity tribes and remarkable scenery. In regard to the analysis of tourism vision, the results 
showed that the most important vision was the sustainable tourism development for raising awareness on the 
conservation of natural resources, cultures, traditions and folk wisdoms to stimulate strong economic foundation. 
With regard to the analysis of participation in sustainable tourism development of youths in Nakhon Phanom 
Province and Khammouan District, the results showed that the group of young people had been developed according 
to the activities plan of participating in the development of sustainable tourism in five aspects: the problem 
searching, the planning, the operation, the benefit and the evaluation. In regarding the analysis of the role of public 
and private sector in the development of sustainable tourism, the results showed that the government should play a 
role as the policies planner, including infrastructure investments and the private sector should be responsible for the 
preservation of natural resources, cultures, traditions and community life, coupled with the establishment of SME 
about tourism in the community. Finally, the results of this quantitative study were integrated with subproject 2: the 
outreach project for building the network of young people (Knowledge Sharing Activities).
Part 2 of subproject 1 is a qualitative study using action research with the application of A-I-C for participatory 
planning as a tool of this study. This study analyzes and synthesizes the results of the quantitative study in part 1 
along with the results from interview, group discussion and direct observation in subproject 2 for searching a 
guideline of sustainable tourism development by youth. The results showed that the participants had shared and 
learned knowledge and operational experience from the sustainable tourism development community which guided 
them to understood the problems of tourism in the community, participated in tourism planning in the community, 
implemented in sustainable tourism in the community, received mutual benefit and evaluation  in order to develop 
the community together.
Recommendations are offered including a model of the guideline in sustainable tourism development by youth 
using the English letters form “T-E-A-M” which each letter stand for T = Team, E = Exchange, A = Action and M = 
Management and Manpower and a proposed prototype in tours to Nakhon Phanom and in Nakhon Phanom and 
Khammouan.
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